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PART OF

ABOUT
DIGITAL SIGNAGE MAGAZINE
Digital Signage Magazine provides you with the tools and tips
needed to keep informed about the latest advancements in
technology and production techniques. Featuring insights
from today’s top sign producers, Digital Signage Magazine is
your information partner for keeping up to date on the next
big thing in digital signage, enabling you to stay ahead of the
competition.

The Premier Online Resource For
Audiovisual News and Industry Trends
Digital Signage Magazine is part of AVNetwork.com,
representing the most exciting markets in the AV industry.
It is the premier online resource for audio visual news and
industry trends for digital signage professionals.
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Visitors come directly to
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Editorial Calendar 2019
Month

Supplement/Lead Gen eBooks Topics

Deadlines

Digital Signage and the Enhanced Retail Experience
Ad Close Date: Feb 22

Mar 2019

Best Practices Guide

Bonus Distribution

Ad Close Date: Mar 4

New Generation Displays for the Digital Signage Channel
Ad Close Date: May 21

June 2019

Mounts and Enclosures for Digital Signage, DOOH, Large Venues
Ad Close Date: Aug 20

Sept 2019

Connectivity in Digital Signage Systems
Nov 2019

Ad Close Date: Oct 15

6

●
●
●

Focused content around vital industry
topics and trends by respected experts
Product/Case study coverage of sponsor
products
Direct email distribution and year-round
access on AVNetwork.com

4,912
19,400

We reach 4,912 professionals with our
lead- generating digital editions.

We reach over 19,400 opted-in industry
professionals with the daily Digital
Signage newsletter. Advertising and
custom eblast opportunities are
available to Digital Signage’s 3rd party
list of over 9,000 unique emails

Best Practices Guide
The Digital Signage Best Practices Guide brings
together an A-list of industry experts to cut through
the clutter of messages about the "future" of digital
signage and DOOH—and provides a guide to success
now, in today's market, with today's tools. Published in
Fall 2018–and circulated through the spring and
summer 2019 trade show season–the Digital Signage
Best Practices Guide is the industry’s only thought
leadership and branding platform for digital signage
market leaders.
DIGITAL AND PRINT EDITIONS
The Digital Signage Best Practices Guide will be
distributed as both a print and digital edition to be
seen, read, and referenced by over 30,000 end-users
and specifiers of digital signage systems.
Bonus distribution will be at Digital Signage Expo,
NAB, and InfoComm.
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As the number one media company in the professional audiovisual industry, Future US has the
editorial expertise, market knowledge, and the high-spending audiences that are the critical
pillars for a successful content marketing program.
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Targeted B2B Marketing
Our data management capabilities ensure precise audience segmentation and targeting,
including the use of 1st and 3rd party data segments

Your Product

Our Content

Specific

Specific

Specific

Sectors

Companies

People
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Online Creative Solutions
Sponsored content programs run across our platforms and beyond using paid, owned and
earned media.

Future Websites

Social Media

Native pages
or multi-media hubs

Native placements

Influencer

Housing all content created
for the campaign, and
offering a rich user
experience

Experiential

Insights

Sponsorship
of Future events

Campaign reporting
Brand perception
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Trusted Content
Our expert editorial teams write

,

and

content that covers everything from cyber security,

VPN services, cloud services, software, best business devices and solutions, supporting the technology choices of
business decision makers.
Through our

,

and

, we attract an audience of in-market business decision

makers, who engage with and are influenced by our editorial content.

Educate decision makers on
the options available in the
marketplace to drive consideration

Engage decision makers on the
benefits of specific products
and their capabilities

Influence decision makers on the
best content and tech deals, as
picked by our editors
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Marketing Solutions
WHITEPAPER

EBOOK
White Paper: With the guidance of
our editors and expert contributor
writers we create an informational
customer-focused content asset in
.pdf format and market it over our
audiences for leads.

LEAD NURTURING
Lead Nurturing: We create a 6-email,
co-branded lead-nurture program
using your assets (or we’ll create any
content you need) that nurtures up to
3,000 of your leads and turns up to 5
percent of them into hot, sales-ready
leads.

eBook: Same as white paper except we
execute in an interactive digital format
where you can provide up to three
videos and do “show and tell” along
with presenting customer-focused
content.

RESEARCH + MEDIA
Research + Media: We create a 15-20
question survey about a critical issue
that we send to our audiences, and
then produce an 8-to-10-page research
white paper with the results that we
market for leads.
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Marketing Solutions (Cont’d)
SOCIAL MEDIA HUB
Social Media Hub: Our editors curate in
real time the hottest Twitter, Facebook,
Instagram, and other social media posts
for a custom hub that we create on a hot
topic to drive thought leadership and
leads. The social media hub is embedded
on your site, our media websites, and you
can even embed it on your partners’
websites.

CUSTOM VIDEO

Custom Video: At major industry shows
or on standalone basis, our experienced
multi-camera crew with professional
editing capability creates a compelling
custom video that we also market to our
audiences.

INFOGRAPHIC
Infographic: We work with you to pull
the most insightful data to tell the
story of a hot market segment in an
infographic that you can attach your
brand and logo to and that is
published as a one-page custom
report in our magazines.

NATIVE ADVERTISING

Native Advertising: We create a
high-visibility home-page post that
helps drive traffic to a custom article
page with up to four of your best
assets.
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Advertising Rates & Information
Material Instructions
Method and Paper: Web offset, coated
text and cover, perfect bound.
Trim: 8’ x 10 ¾”
Bleed: No additional charge. Minimum
size 1/2-page horizontal.

Electronically Provided Ads
Only high-resolution Adobe PDF files
are accepted.
All electronic files must be
accompanied by a laser proof. If a
laser is not supplied, we cannot be
responsible for reproduction quality.
If a color proof is not supplied, we
cannot be responsible for color
reproduction quality.

Submission Instructions
Send Materials To:
Digital Signage Magazine, Production Dept.,
11 W. 42nd Street, 15th Floor New York, NY 10036

Please visit Future USAdPortal.com for FTP instructions and to send files..
Please make sure the advertiser’s name is included in the file name. When
uploading ads to the ftp site, please notify your sales representative and provide
a color proof. Additional Artwork: Any work done by publisher will be billed to
advertiser or its agency.
Web Mechanical Specifications
Supplied materials should be no more than 530 pixels wide by no more
than 72 pixels deep. GIF or JPEG formats are accepted, as are animated
GIFS (which must be less than 24 kilobytes in size). A URL for hot link must
be specified.

Digital Signage Best Practices Guide Specifications
●
●
●
●

●

●

Full page advertorial in the form of a
thought leadership piece or case study
Full page color display ad
Logo on the cover of the 2019 Guide
Email promos to Digital Signage Magazine
lists, plus the AV Tech, ProAV, SCN, and
SVC, and Digital Signage Expo attendees
list
Custom digital magazine edition with your
editorial featured for posting on your
website
Bonus distribution at Digital Signage
Expo, AV/IT Summits, NAB, and InfoComm
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Whitepaper + eBook Rates & Specifications
Authoritative custom content that drives
qualified sales leads
Here’s how a Whitepaper + Lead Generation Program works:
• We provide a custom consultation to understand
content needs and develop an audience targeting program
• We create all content and artwork (charts and figures)
• We design an easy-to-read layout
• We promote the whitepaper through a variety of
online channels to drive a minimum of 100 qualified
leads
• We provide project management to keep you up to
date on project progress and deliverables
Price:
• $1,500 a page, minimum two pages of content
• Guarantee of 100 qualified leads
• Minimum program price: $8,000 net
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eNewsletter + Custom eBlast Rates & Specifications
Integrate Your Messaging from Print to Online
Today with a Product Placement or Banner
Advertisement in Digital Signage Weekly eNews!
Materials due three business days prior to deployment date.
GIF (animated ok) or JPEG files only. No rich media. Include
with artwork: referring URL and alt text.
Marquee 920 x 250
Box Unit 300 x 250
CUSTOM EBLAST
Quoted on Request Client-provided content and graphic and/or
repurposed Digital Signage Weekly eNews editorial email blast to the
opted-in 3rd party Digital Signage Weekly eNews email subscriber list.
Additional lists available at incremental CPM. Editorial custom content
creation costs quoted on demand.
Custom eBlast Specifications
1. Flat html file - no scripting, no rich media.
2. All images and urls should link back, absolutely, to their sources.
3. If using CSS, inline tags are preferred - no external style sheets.
4. Custom emails should be 999 pixels high by 728 pixels wide.
5. A text version to send to our text-only subscribers.
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Web Banner Specifications
Ad Description

Banner Policy
Banners may not at any point during the campaign have
additional creative that extends beyond the designated
banner area unless approved by Future US Media and
specified in the contract. This includes but is not limited to
rollovers, surveys, non-user-initiated daughter windows and
DHTML elements. Approval will be determined on a caseby-case basis. All beyond-the-banner creative requires 5
days of lead time to be approved. All ad placements should
launch a new browser window when clicked.

Changes and Cancellations
All creative materials must be received at least five business
days prior to the launch of the campaign. If creative is delayed,
Future US Media reserves the right to extend the campaign end
date by same number of days creative was delayed.

AD SIZE

PRICE

Billboard

970x250

$150/CPM

Super
Leaderboard

970x90

$150/CPM

AD UNIT Specification
Required Files

.jpg, .gif, swf, 3rd party tag,
click through URL, HTML5
tag within iframe

Size or Length

100 KB

Loop/Time

3 loop/15 sec

Media Types
Accepted

All Rich Media except
DHTML

Audio Accepted

User Enabled Audio
Streams

3rd Party Serv

Yes

Leaderboard

728x90

$150/CPM

SIDEBAR

300x600

$150/CPM

IN CARD

300x250

$100/CPM

FIXED BOTTOM

728x90;970x90

$150/CPM

IN CONTENT AD
ZONE

728x90;970x90

$150/CPM

MOBILE
HEADER

320x100;300x250;32
0x50

$150/CPM

Accepted Ad
Formats

Interstitials, 3rd Party
Tags, and Video in
Banner

MOBILE
ADHESION

320x50

$150/CPM

LEAD TIME

5 days

Max File Size

100 KB

MOBILE
IN-CONTENT

RICH MEDIA

300x250

$150/CPM
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The DIGI Awards recognize the integrators and
solution providers who have gone the extra mile to
ensure success for their customers. Additionally,
the best new products for the digital signage and
DOOH (Digital Out of Home) markets are honored.
Check avnetwork.com for the latest information,
including entry deadlines and this year’s
categories.
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Digital Signage Magazine
Best of InfoComm Awards
The Digital Signage Magazine Best of InfoComm awards
celebrate technological progress at the industry’s largest
North American professional AV trade show.
Nominated products are judged by industry professionals
during the show, and winners are announced on the last
day of exhibits at InfoComm 2019. All nominees will be
featured in a special post-show supplement distributed to
industry professionals—with special callouts for the winning
products.
Check avnetwork.com for the latest information, including
entry deadlines.

Adam Goldstein
Corporate VP/Market Expert
adam.goldstein@futurenet.com
212-378-0465

Debbie Rosenthal
debbie.rosenthal@futurenet.com
212-378-0473
M. 917-324-8052

Llanor Alleyne
Content Director
Digital Signage Magazine
M: 246.829.9857 (Barbados)
E: pllanor@gmail.com

Zahra Majma
zahra.majma@futurenet.com
212-378-0400 x517

